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Thispresentatiorncontainsgraphiamages
that someviewersmayfind disturbing

- | D Y e
° valcon






Personalized Al Portrait JdPB IG

ApO b.al POWER Bl GEBRUIKERSGROEP

l:ll:ll:ll:l (9 Create Model: Portrait 80 credits () = ﬁBaS

D &

Al influencer generator

Upload vour own image as vour maodal's reference image Use apob ai influencer maste erate your model's
ploady Wn Image as you ag reference in

Click to upload image

Upload image X

Follow our image guideline and use your own image to train ~ —
your first personalized model.
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Case ‘4((“,:(;‘\‘;:@ FAQTORY I||PBIG

POWER Bl GEBRUIKERSGROEP

The Sneakdfaqgtoryis afictitiouscompanycreatedanddevelopediyValcon It offers a complete, fake, dataset,
whichcanbeusedifa random dataset iseeded Currentlyitis forexampleusedinthe dataacademywhere
new colleaguedearnthe data engineeringnddataanalyticsstepsfollowedin a project.

{c}} NO MIDDLEMAN
/=7 We are able to make our shoes
more affordable than those of
SUSTAINABLE .
any other major brand.
Become the world's leading
sustainable shoe company. % 0% WASTE
Lo
\:1" Our kick-ass sneakers are made
from 100% recycled materials.
GREEN @
One tree for every pair of Q\ /ﬂ RE-USE YOUR SHOES
sneakers. ™ Your old set of kicks will end up
on the feet of people who could
really use a pair.
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Sneakefagtory JdPBIG

POWER Bl GEBRUIKERSGROEP
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Case
SNEAKER FAQTORY

Design a dashboafdr management
it shouldcontains

- Corporatadentity
- Landing page

- Sales

- Budget

- Returns

- Customers

- Shipment

-  Employees

- PageNavigation

- Filters /Slicers

20

Sales

FAQTORY

Store
All

€ 50.31M

Total Sales

%

IPBIG

POWER Bl GEBRUIKERSGROEP

Year, Quarter, Month N7

v 2024 v

Retention Rate and Target

0 4

Goal: 0.25(-23.76%)

9

7.84%

Return Percentage

%

Percentage of Shipments On
Time

90.00%

889% —

0.0% 100.0%

valcon



Case JdPBIG

SNEAKER FAQTORY POWER Bl GEBRUIKERSGROEP
Sales Budget Returns

- 4”” — ¢ Year, Quarter, Month o 4,1”": tore Year Quarter v o 1,””: Store v Year, Quarter, Month
Al 2024 Al ultiple selections Al 2024
SNEAKER SNEAKER SNEAKER
FAQTORY Sales Over Time (esiro's) FAQTORY FAQTORY
Sales vs Budget Ratio Over Time Sales vs Budget per Store | e |
com % % Sf
7 S Flfe s vone | | Return Percentage per Store
e Warsaw €2,010,954.55  €1,852,000 1.04 |
e - = Rome. €9,390,639.71  €8,692,000 i € 3 9 4 M
‘Buogets Madrid €5,857,090.54  €5,511,000 | .
By London €6,956,295.54  €6,756,000 Quarter Amount Returned in Euro's
1.03 Webshop  €11,653,397.79 € 11,380,000 =1
s cm Stockholm  €3,279,327.35  €3,224,000 Budgets 10
102 Total €54,952,037.19 C 53,430,000
e | BRI ol i — :
an 24 " pr2s  May2s  Jun24 26 Aug24  Sep24 "
CustemerJ‘

— customers| ' 55500, 0 2030 202308 Customers 69 K

5 - . Webshop Amsterdam  Rome  Warsaw Stockhoim  Londo
Shipment Number of Pairs sold per Sales per Store List of Most Pairs Sold per Product St R S — 3
Product Type €20 Pairs Sold Product Name Product Color Product Size Product Category® [:" Returns vs Budget per Store =R . — e O Rairs e
o = Store Return Amount  Return Budget Return vs Budget ratio o List of Most Returned Pairs
Employees) 2958 Sweatr) o D aomen Employee: TR — Employees ProductID Product Name Product Color Product  Product Category Quantity returned *
3 2002 Sweatzy Olive 43 Men 1.00 Amsterdam € 840,379.97 0.95 ———— Size
02 1999 Sweatzy Navy 40 Women London €341,955.12 0.96 -
C1omM 1997 Sweatzy Crimson 40 Women Madrid €322,019.40 1.02 P11132  Sweatzy Baby Blue 40 Viomen 180
1994 Sweatzy Azure 40 Women Rome €482,574.70 0.97 P11072 Sweatzy Azure Chle 172
0.1 €sM 1976 Sweatzy Coral 43 Men 095 Stockholm €156,345.27 0.96 FLA01Z N Sy Crivon a3 Men 266 0
1965 Sweatzy Denim 40 Women Warsaw €96,505.58 099 LIS Sy sty ABA . 0
cow ¥ 1964 Sweatzy Baby Blue 40 Women Webshop __ €1,674,560.52 € 1,6 1.00 Fi1162 B Swaatey Anae 401 Women: 264 .
e R o & ¥ 1964 Sweatzy Olive 40 Women Total €3,914,340.56 € 3,991,000 0.98 P11042  Sweatzy Baby Blue 43 Men 161 Return Percentage
r ‘ —_1962 Sweatrv Nawy 43 Men 050 P11172  Sweatzy Denim 40 Viomen 161
¥ 881523 P11113  Sweatzy Navy 41 Women 160
20230 202302 202303 202304
7 Year, Quarter, Month > G I I t Year, Quarter, Month v PN | y y v
- | o T Q 2 o 77 Q S Store Year, Quarter, Month
2 Multiple selections Al v 2024
SNEAKER SNEAKER SNEAKER
FAQTORY e FAQTORY FAQTORY
Home | |Retention Rate per Month Home Number of Shipping, Send, and Order Days Too Late Percentage of Orders on Time Unique Employees With Sales per Country
Shipping @Send @ Delivery
ja 187 6.99
Budgets [Budgets | |3« (0 /A48 "
uarter | |, 94 K uarter & 0 o Unique Employees With Sales Average Years Employed
(— | Quanar
o] Budgets Goal: 90.00% (~10.42%)
Unique Customers Year 2
Returns | Returns i
L‘ List of New C Per of Total Retention Rate and Target o - .
[Employees | Yeor Menth  Returning Customer Revenue New Customer Revenve Sales New revenue (%) %o T Wiar b Aor Apc: ey My im0 e Sep 0! 07 #n | D List of Employees with Highest Number of Orders Average Salary by Function
———1 | 2024 January €4,424,725.17 €898,446.32  €5,323,171 16.88% [Employses = E o Sufer Employes osles 2 b ofOrdery | 3K (23,64 .
2024 February €3,682,077.56 €772,83360  €4,654,911 16.60% List of Late Orders Amber Horton €554,257.43 1.10% 5140 i
2024 March €4,372,336.92 €848,746.30  €5,221,083 16.26% OrderID  Shipping Days Too Late i Nicholas Kaur €431,993.66 0.86% 7112
2024  April €4,023,423.98 € 767,600.22 €4,791,024 16.02% 0 1 ] 016162108 o Halina Olszewska € 588,201.75 1.17% 7052 Function
2024 May €4,068,489.22 €761,436.35  €4,829,926 15.76% . Percentage 1 Day Late | [Percentage 2 Days Late | [Percentage 3+ Days 016959825 8 Claudia Henriksson €577,879.40 115% 6973 o Manager
2024 June €3,976,583.90 €710,731.40  €4,687,315 15.16% Goal: 0.25(-23.76%) Late AT 7 Lovis Berg €534,986.08 1.06% 6439 ®Assistent Manager
2024 July €3,988,476.12 € 698,366.32 €4,686,842 14.90% 016511891 7 Niki Sandstrém €531,435.55 1.06% 6381 os:
2024 August €3,975,173.64 €682,884.86 € 4,658,059 14.66% 016960070 7 Pernilla Magnusson € 525,262.45 1.04% 6252
2024 Sentember  £3795430A3  £6S4313231  €444974d 14 70% 4 4% 14% hary H 7. .74
Total €41,779,950.07 €8,534,519.13 € 50,314,469 16.96% 6.4% 1.4% o 015408400 6 2y istey E250550 0728 P12y & .
,J, 7 i Py 0.0% 04% 8.20 | |-uenceeea - Branko Fassen €507,438.19 1.01% 6096
0.0% 8.2% 0.0% 8.2% ! 3 Total 36584 Total €39,637,307.75 78.78% 528825
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Case
SNEAKER FAQTORY

i FAQTORY

Corporate Identity
Landing page

Default page

Transform Data

Data Modeling

-----

s FAQTORY
DAX
Landing page

Report page

Documentation

Data Story Telling

22
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@ Corporate Identity JdPBIG

POWER Bl GEBRUIKERSGROEP

P, SNEAKER

&z

SUSTAINABLE
0'% WASRY

SNEAKER
FAQTORY

SUCAKE%
SUSTAINABLE

0 % WASTE

9RDLARR
FhsrGxY
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@ Corporate Identity JdPBIG

https://www.khroma.co POWER BI GEBRUIKERSGROEP

Design with

colors you love.

Khroma uses Al to learn which colors you like and creates

limitless palettes for you to discover, search, and save.

Generate

D Y e
valcon




Corporate Identity JdPBIG

Choosea set ofyourfavorite50 colors POWER Bl GEBRUIKERSGROEP

RICH DARK BLUE MNEUTRAL LIGHT MAGENTA RICH MIDTONE ORANGE MUTED MIDTONE BLUE PALE MIDTONE CYAN RICH DARK YELLOW

PALE MIDTONE VIOLET RICH DARK YELLOW PALE MIDTONE MAGENTA PALE MIDTONE RED PALE MIDTONE RED MUTED MIDTONE RED

NEUTRAL MIDTONE VIOLET MUTED MIDTONE ORANGE MUTED MIDTONE CYAN RICH LIGHT GREEN NEUTRAL LIGHT GREEN RICH DARK ELUE

‘ BETA

I e - r "
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@ Corporate Identity JdPBIG

https://www.khroma.co POWER Bl GEBRUIKERSGROEP

/
. Training:( 59 Accuracy 98.53% .

o g ©

- r "
valcon




' Corporate Identity JdPBIG

https://www.khroma.co POWER Bl GEBRUIKERSGROEP
A Text [I] Poster Gradient E Palette
Green
Yellow
& Electric Violet

The quick, brown, green
yellow, and electric violet
fox jumped over the lazy
dog.

Rio Grande
7 &Curious Blue

Porsche

& Tory Blue —

The quick, brown, porsche,
and tory blue fox jumped
over the lazy dog.

Royal Blue
10 & Gossip

- r "
valcon




Corporate Identity JdPBIG

ColorPalette POWER Bl GEBRUIKERSGROEP

PALLETTE

Hunter Fern Grass (Logo 1) Dollar bill Spring (Logo 2) Orange Topaz
#335F35 #467643 #5B934E #81B04C #85AETB #F89801 #FFBF73
rgba(51,95,53,1); rgba(70,118,67,1): rgba(91,147,78,1); rgba(129,176,76,1); rgha(133,173,123,1); rgba(248,152,1,1); rgba(255,191,115,1);

Black Medium jungle green Outer Space Taupe Gray Gray Pastel gray Gainsboro Platinum White
#000000 #2E2E2E #484848 #TF7FTF #BFBFBF #CBCBCB #D9DIDI #EAEAEA #FFFFFF
rgba(0,0.0,1); rgba(46,46,46.1); rgba(72.72,72,1); rgba(127,127,127,1): rgba(191,191,191,1); rgba(203,203.203,1); rgba(217.217.217,1); rgba(234,234.234,1):; rgba(255,255,255,1):

I e - r "
& valcon



Corporate Identity JdPBIG

POWER Bl GEBRUIKERSGROEP

Fontmatters
Fovever | Forever o A0S UL A
7 : 7 | ]H_L_-) ARV .i ’:B Y@t!
Mg » | Tine | R
= Arial -u,/ 5 Sc;a'pt —1!,/%
. Mmakes it mafes it
eas | | 4
T ' % 5 | Ju fanden Wiy
uoa?¢?n8_ M(fr INe N, 4@!@5
Qor vad = R ' &’f/ W, qa Lf?‘yxgy .
O g0, FOR Youl e | % |
W/ —d -y -/
I I Y I
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Corporate ldentity

Font

30

IPBIG

POWER Bl GEBRUIKERSGROEP

AaBbCc AaBbCc

Primaire titel
Caption-grafiek
Algemene tekst

Secondaire titel
Tertaire titel

As-waarden
Kleine tekst

(Arial 20px Bold)
(Arial 16 px)
(Arial 14px)

(Arial 12px Bold)
(Arial 10px Bold)

(Arial 12px)
(Arial 9px)

- r "
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Case JdPBIG

SNEAKER FAQTORY SR S
p— Epp— — FAQTORY
v/ Corporate Identity DAX
Landing page Landing page
Default page Report page
Transform Data Documentation
Data Modeling Data Story Telling
T I I R

o valcon



Landings page JdPBIG

POWER Bl GEBRUIKERSGROEP
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@ Landings page JdPBIG

POWER Bl GEBRUIKERSGROEP

Better Design Flexibility _ _
Advanced design tools, Custom typography Simple Slides
and detailed Ul elements

Collaboration & Real -Time Editing Offline Acces

Cloud-based : : :
Quick Business presentation

Prototyping & Interactivity
Cross-Platform & Accessibilty

Reusable Components & Design Systems

Better Export Options
SVG, PNG, PDF

- | - r "
= valcon



Landings page JdPBIG

F|gma POWER Bl GEBRUIKERSGROEP

8- i 8 - > - ([

Dashboard Challenges ~

Design Prototype 19% ~
Drafts Free
Page
File  Assets Q
FSFSFS 100 % @
Sneaker Faqtory
P
ages + ~ Show in exports
Page1
Local variables 5
Page 2
Local styles =+
Layers
Sneaker Faqtory Export +
Landing Page 1x ~ PNG ~ ree  —
Template Export Dashboard Challenges
PBI Beurs 2025 Preview
TechMeUp
Dashboard Duel 2 - Stichting Ambul

Maven - Coffee Challenge

Maven - Lego Challenge

B -0 - ToOo® o ()

3 valcon



@ Landings page JdPBIG

Flgma, Al mage generator POWER Bl GEBRUIKERSGROEP

P N
f Conjure Al: Image Creator, Generate Beautiful Visual Assets, ... X

Minimal and modern still life composition of white athletic

valcon



@L_andin s page JdPBIG

Figma; Al Image generator POWER Bl GEBRUIKERSGROEP

r
. Al image generator by Freepik X

oil painting photo water color concept art 3d painting wildlife photo
street photo illustration digital art sketch art = Refresh suggestions
FREEPIK Orientation: ~ 1616 WYETOLINEEIN @

\_

I e - r "
3 valcon



@ Landings page JdPBIG

Al Image generatlon model POWER Bl GEBRUIKERSGROEP

Flux 1.1 Pro
A Enhanced Speed
A Improved Image Quality

A High-Resolution Support

valcon



@ Landings page JdPBIG

Al Image generation model

LE CHAT
MISTRAL

https:// piclumen.com https:// chat.mistral.ai /

- | - r "
3 valcon



@ Landings page JdPBIG

Al Image generatlon model POWER Bl GEBRUIKERSGROEP

DALL-E 3 Model

A Better Prompt Adherence
A Higher Image Quiality

A Integration ChatGPT

- r "
valcon




@ Landings page O JdPBIG

ChatGPT ChatGPT POWER Bl GEBRUIKERSGROEP

Waar kan ik je mee helpen?

Maak een afbeelding als achtergrond voor mijn dashboard formaat 1280px bij 720px verhouding 7%
16:9 met als onderwerp een Sneaker Schoen die groot in het midden staat met een achtergrond

die sustainable uitstraalt

0 ® (1)

ES Maak een afbeelding 4l Gegevens analyseren @ Afbeeldingen analyseren Meer

| Z .
|\ i/ %

valcon



» Landings page CEPT iPBIG

ChatGPT POWER Bl GEBRUIKERSGROEP

AR

Je hebt de limiet voor het maken van afbeeldingen bereikt. Abonneer ie ob Plus %
Upgrade naar ChatGPT Plus of probeer het opnieuw morgen na 14:39. Jeop
Bericht naar ChatGPT

0 ® ()

I e - r "
" valcon



» Landings page Cﬁm iPBIG

ChatGPT POWER Bl GEBRUIKERSGROEP

een andere schoen met een rustigere achtergrond in de juiste
verhouding 16;9

SUSTAINABLE

valcon



» Landings page cﬁm iPBIG

ChatGPT POWER Bl GEBRUIKERSGROEP
SUSTAINABLE
il'
it
deze laatste is perfect kwa afmeting. kun je er een etalage foto van
maken. waarin er 5 schoenen gepresenteerd worden en wij vanaf
buiten naar binnen kijken

. valcon



@

Landings page

ChatGPT

44

©

ChatGPT

deze laatste is perfect kwa afmeting. kun je er een etalage foto van
maken. waarin er 5 schoenen gepresenteerd worden en wij vanaf
buiten naar binnen kijken

=l

IPBIG

POWER Bl GEBRUIKERSGROEP
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@ Landings page CEPT iPBIG

POWER Bl GEBRUIKERSGROEP

N e
B I o o=
) — | == 11}
= AN —

"
I .

et

|
ﬁw
M
,~"A. //

kun je een plek maken waar ik het logo van de winkel groot in kan
plaatsen

I e - r "
+ valcon



» Landings page Cgm iPBIG

ChatGPT POWER Bl GEBRUIKERSGROEP

kun je een plek maken waar ik het logo van de winkel groot in kan
plaatsen

valcon



» Landings page Cgm iPBIG

ChatGPT POWER Bl GEBRUIKERSGROEP

perfect kun je de tekst store weghalen de rest van de afbeelding
moet hetzelfde blijven

I e - r "
o7 valcon



» Landings page Cgm iPBIG

ChatGPT POWER Bl GEBRUIKERSGROEP

perfect kun je de tekst store weghalen de rest van de afbeelding
moet hetzelfde blijven

@ Ik kan dat niet direct aanpassen, maar je kunt dit eenvoudig doen met een
fotobewerkingsprogramma zoals Photoshop of Canva. Wil je dat ik je help met instructies om de

tekst zelf te verwijderen? &

I e - r "
4 valcon



Landings page CEPT iPBIG

POWER Bl GEBRUIKERSGROEP

‘l‘l‘ T
ACCEE
NG N X

valcon



Landings page JdPBIG

Figma POWER Bl GEBRUIKERSGROEP

Sneaker Faqtory

BEE AaBbCc AaBbCc

Primaire titel (Arial 20px Bold)
apton-grafios (Aral 16 px)

Wb Yops Baagt

- r "
°0 valcon



Case JdPBIG

SNEAKER FAQTORY POWER Bl GEBRUIKERSGROEP
e — FAQTORY S FAQTORY
v Corporate ldentity DAX
v/ Landing page Landing page
Default page Report page
Transform Data Documentation
Data Modeling Data Story Telling
I S |

o valcon



Default page JdPBIG

Figma POWER Bl GEBRUIKERSGROEP

Sneaker Faqtory

BEE AaBbCc AaBbCc

Primaire titel (Arial 20px Bold)
apton-grafios (Aral 16 px)

Wb Yops Baagt

- r "
> valcon



Default page JdPBIG

Structure POWER Bl GEBRUIKERSGROEP

The top-left corner gets the attention first.

o 9

Primary Optical Area / Strong Fallow Area
|~
/
x
—>
Weak Fallow Area Terminal Area
- - .

= valcon



Structure IdPBIG

rRightandDown . POWERBIGEBRUIKERSGROEP

Right Down

- r "
valcon




Structure IdPBIG

Zoom & Fiter . POWER BIGEBRUIKERSGROEP

Z F

= T

- | D Y e
» valcon



Structure

Zoom

56

IPBIG

POWER Bl GEBRUIKERSGROEP

Bitcoin T Tesla #~ Alphabet (GOOGL)

Multinational conglomerate

$34 53K $207. 3 $122 17

$444.10 (1.3%) »  24H 23-10-29 $1.54 (0.7%) 7 24H 2023-10-27 -$0.11 (-0.1%

Historical Prices

Jul 2023

& Nidi & e a Amson

$405 $168. 22 $127. 74

$1.74 (0.4%) 7 24 ed: 2023-10-27 $1.33 (0.8%) »  24H 2023-10-27 $8.17 (6.8%) 7

......

- r "
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Structure |||P B I G

Fllter POWER Bl GEBRUIKERSCROEP

:':::;a}zmz Grade 10 Algebra Course

Course Grades Class Discipline Assignment Scores
80% Term Complete Current | Target Tardy Absent Centered on Average

Q Previous Course B Referrals W Detentions + Below Average
® Special ed. ot rurrant Late -

Language Rol F D C B A guage 0 5 101520 ..., Assignments 1105 Assig
Frederick Chandler b F | 2 —~
Bae Kim b F rm 3 T
® Fiona Reeves ° I D 1 3 ———
Brian Francis [ D 2 r/-/\/
@ Anthony Harper 4 D 1 -/\/“"

Christopher Murphy  a @ | D 1 /“_‘_"'d_’
Kirsten Holmes b c 0 . A
Roshawn Dawson © C 1 0 T
Nikolas Mikhailovich a | C 0 '_,N
James Martin a b c 1 ,_,_.._.__/“\
Blaine Harper o | C 0 T T 74%
George Smith t ° | C 1 1 N S— 76%
Regan Potrero o | C 1 —_— 72%
Britta Jones [ B 0 ""'"‘h‘*‘——-h.,__‘ 7%
Scott Ontiz L] B 1 e 81%
Xu Mei b B 0 S 85%
Jaime Goss © B 1 0 ~  — 86%
Samuel Miller o | B 0 T 84%
Maria Garcia b B 0 S 38%
Jose Domingo | o B 0 ~ T~ 84%
Lawrence Parker o | B | 0 - 91%
Fariah Jackson © B 0 T~ 88%
Sarah Jameson ¢ B L 1 —_— T 89%
David Chenowith o | B 0 T~ 97%
Alison Perry [ B 0 —_— 91%
Amala Singh b A 0 —_— 99%
Hannah Li v A 0 — 94%
James Snow o | A 0 T 7%
Donald Chase e A 0 N 95%
Holly Norton b A 0 T N 100%

F D CB A 0 5 10 15 20

- | - r "
o7 valcon



Design Principles
K.I.S.S

K eep
.

S. uper
S. Imple

58
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Design Principles
C.R.AP

C. ontrast

R. epetition
A. lignment
P. roximity

59

Techniquesthat guideyour audiencewith IIP B I G
directional cues |

POWER Bl GEBRUIKERSGROEP

Contrast is adynamite designprinciple that creates
powerfull visual spreadandhelps to draw attention

Repeateduse of shape, color or other elements lends
regularity andrythmic poetry

Within the depths of alignment lives the integrity of design.
It lends wholeness, nothinglacking, nothingbroken

Proximity is all about projectingwholeness. It isthe
easiestway to achieveunity

D Y e
valcon



» Default page C%PT iPBIG

POWER Bl GEBRUIKERSGROEP

Ik ben een Power Bl Developer.
Wat staat er allemaal op een rapport en wat is daarbij belangrijk?

Titel enKPI's Kleuren en branding Duidelijke titels & labels

Paginaindeling

Filters &slicers Datamodellering (Star Schema)
DAXmeasures
Drill-through & drill-downs Prestaties optimaliseren
Visualisaties
Bookmarks & knoppen Leegte vermijden

Filter selectie Filter pane Tooltips m
!

- r "
o valcon



Default page JdPBIG

ltems POWER Bl GEBRUIKERSGROEP

@sse SNEAKER FAQTORY

_0Qgo0
PageNavigation

PageTitle 0/7-03-2025

bage Filt "
Sﬁgeersl o TItI e

RefreshDate

62 valcon



Default page JdPBIG

Logo

- Logo -

- | - r "
63 valcon



Default page dPBIG
PageNavigation POWER BI GEBRUIKERSGROEP
———

- PageNavigation

I e - r "
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Default page ll!PBIG

PageTitle
- PageTitle
I D—— I I IT——

o valcon



Default page JdPBIG

Page Filter
- Page Filter
! | I Y

66 valcon



Default page JdPBIG

Slicers

- Slicers

I e - r "
67 valcon



Default page ll!PBIG

RefreshDate

- RefreshDate

I e - r "
o valcon




Default page

IPBIG

EEEEEEEEEEEEEEEEEEEEEE
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